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GREAT
MARKETING
FOR A SMALL
CITY
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Top 10 Most Valuable Brands
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CITY MARKETING:
A SOLUTION FROM NY CRIME SCENE




No.1 CITY BRAND IN LATVIA - 2018
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YOU CAN BE
REALLY
CREATIVE:

Everything in
the city is city
marketing







At the same
time:

that is
marketing run
by PUBLIC

MONEY,

so there will
be many
opinions.




YOU NEED
TO HAVE A
VISION OF
A CITY

and stick
to it no
matter
what




Be there for
your citizens!

Communicatioyg
happens now! B
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MAKE
DIFFERENCE!

No.1l in world:
1 Winter
Olympic medal
on 1880

citizens

‘ﬁx
CoS TS o4

S SooeS

TS S S SIS IR
5% SISSR SR &



A

National
Geographic:

Best fall site




Marketing as a
managerial function

DARE!

ONLY THE BRAVE







